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for immediate release:  15 December 2006

IMLA lays strong foundations for growth in 2007 and beyond
IMLA (the Intermediary Mortgage Lenders Association), which represents the lenders that market and sell their mortgage loans through the intermediary market, today sets out new plans and priorities for 2007 and beyond.  

The underlying goal is to increase the role and influence of intermediary focussed mortgage lenders. IMLA will seek to use its growing strength to support both lenders and their intermediary partners, in line with the steady growth both in the membership of IMLA, now 35, and of the proportion of UK mortgage lending originated through the intermediary channel.

To facilitate these important new plans, IMLA on 1 October 2006 appointed Peter Williams, former deputy director general of the Council of Mortgage Lenders, as its first Executive Director.  The current Executive Committee, comprising Chairman, Guy Batchelor and three Directors, John Maltby, John Heron and Godfrey Blight are to remain in situ for a further year from 2007-8, in order to provide greater continuity in the implementation of IMLA’s long term planning.

Guy Batchelor, Chairman of IMLA, says: “Over time, we want to see IMLA increase its activity and impact, recognising the fact that intermediaries are responsible for originating over 60% of the nation’s mortgages. After a lot of hard work and planning in 2006, we have a record level of membership, recruited an experienced Executive Director in Peter Williams and now have a focussed agenda to take us through 2007.”

In 2007, IMLA intends to foster stronger relationships between lenders and the intermediary/IFA sector, support the development of new technology applications and solutions which will benefit all parties (including considering any regulatory blockages)  and develop new dialogues with packagers, the firms that consolidate individual mortgage applications. IMLA will work closely with the Association of Mortgage Intermediaries (AMI), the CML and other trade bodies while continuing to champion the special needs and roles of intermediary focussed mortgage lenders. 

Peter Williams, Executive Director of IMLA, continues: “We believe there are a number of areas where IMLA can help support initiatives that make the lives of both lenders and mortgage intermediaries somewhat easier, which in turn will help borrowers.  This will include use of digital certification technology, point of sale processing, and the increasing use of AVMs.”

IMLA also believes that it has an important role to play in helping to ensure that the regulatory framework meets the needs of consumers, while remaining as simple as possible for the benefit of both lenders and intermediaries.

“IMLA can fulfil a valuable role in the regulated mortgage market, by ensuring that best practice and simplicity are combined.”

Peter Williams concludes: “In summary, we want IMLA to act as the champion of a series of initiatives affecting lenders, intermediaries and consumers, designed to make everyone’s life better.  With IMLA’s focus on the intermediary based mortgage market now supplying over 60% of all mortgage originations and still growing, our aim is to ensure we play an ever more substantial role in this sector in the future.”

- ENDS -
More information can be viewed at the IMLA website www.imla.org.uk. IMLA began in 1988 as the Association of Mortgage Lenders and was instrumental in the creation of the CML. It changed its name to IMLA in 1995.  Subsequently IMLA helped bring the Association of Mortgage Intermediaries (AMI) into being and was instrumental in bringing CeMAP to fruition. 

For further information please contact:

Peter Williams, Executive Director, IMLA

Tel: 020 8390 5872
Brian Thorn, Director, The Wriglesworth Consultancy

Tel: 020 7845 7900

NOTES TO EDITORS

IMLA – representing the providers of 60% of the nation’s mortgages

IMLA, which was first established in 1988, represents the interests of mortgage lenders, both specialist and prime who originate their business via the intermediary market rather than direct or through a branch network.   Currently over 60% of mortgages are sold through intermediaries and this market continues to grow.

IMLA provides a unique opportunity for senior industry professionals to meet on a regular basis to discuss key current initiatives and contribute actively through IMLA and other fora such as the Council of Mortgage Lenders.
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IMLA membership 2006

	Accord Mortgages
	London Mortgage Company

	Allied Irish Bank
	Money Partners Limited

	Amber Homeloans
	Mortgage Express Limited

	Bank of Scotland
	Mortgages plc

	Beacon Homeloans ltd
	Norwich & Peterborough Building Society

	Birmingham Midshires
	Paragon Mortgages Limited

	Bristol & West plc / Bank of Ireland
	Platform Home Loans Limited

	Capital Home Loans Limited
	Portman Group

	db mortgages    
	Preferred Mortgages Limited

	Freedom Lending
	Rooftop Mortgages

	Future Mortgages Ltd
	Southern Pacific Mortgages Limited

	GE Consumer Finance Home Lending
	Standard Life Bank

	GMAC-RFC Limited
	The Mortgage Business plc

	Halifax Intermediaries
	The One Account Ltd

	Intelligent Finance
	The Royal Bank of Scotland

	Kensington Mortgage Company
	UCB Home Loans

	Leeds Building Society
	West Bromwich Building Society
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