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For immediate release:  16 February 2009
Would-be First Time Buyers Turning to Rental Market
But BTL Business Volumes Expected to Shrink
58% of first time buyers were unable to get a mortgage through their broker in the final three months of 2008 according to IMLA’s latest intermediary survey.  56% of brokers surveyed said the reason they couldn’t find a mortgage for a first time buyer was that the most suitable product wasn’t available via intermediaries.  Of the first time buyers who were unable to obtain mortgage finance through their broker, eight out of ten opted to rent instead.  But IMLA’s research also revealed that intermediaries expect business volumes in all sectors to drop in 2009 with buy-to-let hit the hardest.  

Peter Williams continues, “The first time buyer end of the market has been hit extremely hard by lenders tightening their LTVs.  For youngsters without a substantial deposit, the only alternative is renting.  The private rented sector is going to have to pick up the slack.”

But IMLA is concerned that the buy-to-let mortgage market is also contracting rapidly.  The private rented sector will not be able to grow and support increased demand for rented property if private investors cannot get mortgage finance.
Peter Williams continued, “If we are to see a genuine contraction in homeownership in the UK, the government must put its money where its mouth is.   They must promote non-banks to the bank bail-out premiership.  Currently, intermediary lenders who traditionally serve the buy-to-let market are being frozen out by the government – without support helping them to free up cash to lend, the buy-to-let market will suffer further retrenchment.  This is a vital component of the UK housing market and the government are currently ignoring its need.”
- ENDS -

IMLA surveyed 506 mortgage intermediaries in December 2008.

For further information please contact:

Peter Williams, Executive Director, IMLA

Tel: 020 8390 5872 or email consultpwilliams@btinternet.com
Brian Thorn/ Sarah Davidson, Wriglesworth

Tel: 020 7427 1400
NOTES TO EDITORS 

IMLA is the specialist trade body representing the interests of lenders who market their products primarily through brokers, rather than direct or through a branch network. The sub prime market makes up around 8% of the UK mortgage market and had a value in excess of £20 billion in 2005. Alongside that market is the self-certification market making up a further 10% and with a value in 2005 of around £30 billion. Both sub-prime and self-certification loans are almost exclusively sold via brokers rather than direct through lenders’ branches. Currently over 60% of mortgages are sold through intermediaries.

IMLA provides a unique opportunity for senior industry professionals to meet on a regular basis to discuss key current initiatives and contribute actively through IMLA and other fora such as the Council of Mortgage Lenders.

IMLA was formed in 1988 as the Association of Mortgage Lenders and was instrumental in the creation of the CML. It changed its name to IMLA in 1995.  Subsequently IMLA helped bring the Association of Mortgage Intermediaries (AMI) into being and was instrumental in bringing the mortgage advisers qualification CeMAP to fruition.

More information can be viewed at the IMLA website www.imla.org.uk.
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